Earn the Carhartt

Are these things familiar to you: the sight of rolling hills, old sturdy barns and hay bales, or the sound of trains, rushing creek water, tractors and chainsaws? Yes?! Then when I mention Carhartt, you would instantly picture the hats, bibs, jeans, jackets, boots and more. You will feel the thickness of the material and know it was protecting your skin from either the weather or the hazards of industrial, farm and country life. Carhartt is a sure brand. Strong and full of solid, plain character. One that is never doubted. One that stands against time. I’m pretty sure the pair of Carhartt coveralls that are in the closet are the same ones that great-grandpa wore in 1889. In many ways, this brand surpasses and outlives its users.

You can imagine the confusion and, to the chagrin of the true and faithful country folk… recently Carhartt started showing up in fashion magazines and in stores that had neither the supporting sights nor smells that Carhartt was designed for. How could something that had carried many generations through the spike-driving rails, winter storms, torrential rainfall, and blistering heat of fields… turn into a casual fashion statement? There is a rite of passage and pride that comes with country life and hard-working construction lines. Carhartt carried not just the people wearing their product, but the heart that pulled industries, farms and families literally out of the dirt and tough seasons of doubt.

In the stories of those before us, there was toil, sweat and tears, as well as pride, confidence and growth… all wrapped in the sturdy fabric of the Carhartt. To downgrade it to the casual city slackers of those who sit and chat their way through business OR even the teen who is now wrapped up in his own endless circles of immaturity… is not a hint of what the original design of Carhartt was intended for. Not to offend, but to motivate! Surely the brand’s line and lineage commands: “Get off your ass and do the hard work!”

Why defend such a brand?! It goes much deeper into the stitches of not just Carhartt fabric and purpose, but that of the man or woman who wears them. It tells a story of tenacity. One of grit and endurance. Not a casual, meandering kind, but the kind that survives the harsh elements of life. There is a place for ease and comfort. But some brands and some ideas push us out of our comfort zones for a compelling calling. One that makes us stand strong on our feet and puts a soul to our drive. If we forget the dignity and water down every action, reaction, product or pursuit to being the “same”… then we begin to lose the beautiful layers of life that define our differences in a way that calls us to be better.
There are many other things in life that need to be “earned.” I feel we need a wake-up call as society tries to skip the steps it takes to truly grow into something and earn the right to “wear” it. What is happening to titles, brands, and positions as everyone seeks the quickest claim to them? Where is the depth?

Do you know what happens to things that are shallow?

Plants cannot survive with shallow roots. Buildings cannot stand on shallow foundations. Eventually, one withers and dies, and the other crumbles to the ground.

There is dignity in the work it takes to become something. There is value in the sweat, the struggle, the time, and even the failures that give a title, position, or accomplishment its weight. Maybe we shouldn’t be so quick to remove the hard parts just so everyone can wear the label.

Some things are worth growing into. Many things are worth working hard for. Things that last require effort that drives deep enough to hold. 
Earn the right to wear your Carhartt!
